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A Study on Japanese Images Seen in Taiwan Society :

An Analysis of Subculture Based on Information from the Internet
Yang, Chin-chang”
Abstract

In viewing “images of Japan in Taiwan,” otakubunka (otaku culture), a
subculture (as opposed to main culture or high culture), has provided researchers with
good topics. Referred to as otakubunka in Japanese, these images are viewed in
various forms such as cartoons, animations, computer games, special effects
productions, figurines, etc. Therefore, researchers tend to pay attention to otakubunka
and media-related popular culture while studying “images of Japan in Taiwan.”

However, from our point of view, aside from otakubunka and popular culture,
there are still other catalysts in various areas for the formation of images of Japan,
such as “imagined scenes,” “impressionistic scenes,” and “conceptual images,” in
Taiwan. Hence, in the present paper, we exclude otakubunka as well as popular
culture, and focus on the “images of Japan in Taiwan” in terms of the subclass of all
subclasses, and the subculture of all subcultures. Specifically, we try to analyze the
Chinese translating keywords—ri ben feng (Japanese style),” “ri ben wei (Japanese
flavor),” “ri shi (Japanese way),” “he feng (Yamato style),” “ri ben jing shen
(Japanese spirit)”—which are synonyms for the Chinese translations “ri ben yin xiang
(Japanese impression),” “ri ben yi xiang (Japanese figurines ),” “ri ben xing xiang
(Japanese appearance),” representing the meaning of “Japanese images.”
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